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Starting this project will require a significant initial investment. We will be hiring construction crews
and purchasing wildlife stock for the property, while ensuring our team receives consistent
compensation. To guarantee this, we will establish a dedicated budget reserve specifically to cover

long-term staffing costs. Eventally work out way up into being well known by the whole outdoor
industry.
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OUTDOOR PARK SOLUTIONS

Western outdoors is for enthusiasts an,
hobbyists who are frustrated by |1
crowding and neglect of public lands. =~
primary customers are middle-income
(10,000-1,000,000) individuals and families
who value privacy and clean environments
for activities like camping, off-roading, or
hunting. They are typically looking for a
premium, less-restricted experience where
they can enjoy their passions without the
typical government red tape. Located mainly
in western Colorado anywhere with lots of
trees and hills.

We operate in a market dominated by state
and national parks, as well as smaller private
. campgrounds and hunting clubs. While
H public lands offer low entry fees, they are
often overcrowded, strictly regulated, and
poorly maintained. Our company stands out
)y providing a "no-red-tape” environment on
\gon-government land, backed by a
'ﬁcated team of 20 rangers to ensure the
:'g@nds remain pristine. This unique
combination of total freedom and premium
maintenance offers a superior experience
that public alternatives simply cannot match.
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PROGRAMMATIC
ADVERTISING PLATFORM

We plan on renting local bill
boards and hang up flyerss at
other outdoor parks.

S50\ rocveidl

CREATIVE CONTENT
DEVELOPMENT

o 2 ADVRITISING

TARGETED
ADVERTISING CAMPAIGNS

One of our ideas to spread our
word worls wide is bye paying
famous influencers to visit or talk
sbout our land.

We will charge each person over
the age 18+ years old to enter
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Our misson
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LColorado land with a lake or 2 and make new trails and tracks for hikers, mountain bikers,
dirtbikers, and more. We will charge $20 per person which is cheaper than other government

owned land

items (x25) | Yearly
Warehouse i 6,000
register agent services 25
Transportation 10,000
Electricity 10,000
Water 3,000
Insurance 600
Shipping 2,160
Boxes 8,000
Qutdoor gear 90,000
Labor 225000
22 It storage 660
Business regisrtaion 800
website / store 20
branding 500
computers 1,000
inventory restocking 5,000
Marketing 50
Wifi 80
Maintenance 9,600
Ecolab 100
Tables 390
Phone lines 263
Cameras 86
door and window sensors 350
Ladder 221t 330

sum 374,014

revenue

Subscription ($80per/m x50)

warenties ($25 per/m x25)
Sum

Rent

Gas

Electricity bill

Water bill

Insurance per month
Shipping costs
Amount of boxs
Monthly gear

Labor per month
water and air fifters
virus protection for office computers
ink for office printers

supplie of merch

Online Ads

WiFi Bill Monthly
Maintenance

Ecolab Cleaning stuff

Phone bills
security system protection
warenty for machnery

su

monthly (50Boxe year 1 (100 Boxes) monthly

Monthly
500

200
1666
250

50

180
6666
7500
18,750
150

5

100

500

41
50
800
8.3

10
312

200

37,938

yedr 2 (200 boxe! year 3 (400 boxes)

2600
625
3225

60,120
15000
75,120

122,400
30000
152,400

(45,000 a year 5 employees)

480,096

244,800
60,000
304,800
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We are ready to grow our business better and help
you be the best one

123 Anywhere St., Any City
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