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Competitors




Beyond the big names, smaller regional PC shops and local tech stores also




Our Products

PRICE

LIST
ESTARTER SPARK $850
g CORE CRUSHER $1250
gDERFORMANCE PULSE $1700
ﬂELlTE FORGE $2450
K 1TAN XTREME $3900

n CONSULTATION | $50

n 1ON1TWITH

PROFESSIONAL | $250



The PCs
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Our organization




Marketing and Sales

~ WHY DID YOU CHOOSE A CUSTOM PC? = « =I%0% /
‘\ — TELL US YOUR STORY! — L L ,jll/“‘ g‘al
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..q\ V\: 1 <)C<{3 pud

DROP A COMMENT AND SHARE YOUR EXPERIENCE! f




Financials




Economics

Costs Variable Cost  Monthly Yearly

Business
registration
$200.00 Employee 523.437.50 2281,250.00

Trademarking
logo 540.00 Rent $2,000.00 524,000.00

Legal fees for
contracts 51,000.00 Electricity §250.00 $3,000.00

Website design
+ initial build £150.00 Internet $60.00 &720.00

Liability
Domain H10.00 isssurance 555.00 SG60.00

Professional
photography 51.500.00

Assembly
tables $1,200.00

Work table £550.00
Anti static mats £210.00
Shelving 51,500.00
Test monitors £680.00

Power supply
tester £40.00

UPS backup
battery £350.00

Magnetic
screwdriver set §25.00

Key set 520.00

Meedle-nose
pliers §25.00

Compressed air
canister £30.00

Total £7.,530.00 $25,802.50 £309,630.00

Awg. Price 51,840.00 -5132.450.00

Avg. Costto
make 51.871.82

Profit per unit 317718

“feaar 1 $1.249,000.00 “ear 1 31,881,450.00
ear 2 52,126, 350.00 Year 2

“fgar 3 22 445 302 50 Year 3
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