GColden Haven

Assisted Living & Memory Care

Where Compassion Meets Quality
Care

Executive
Summary

Why Did We Build Golden Haven?

Golden Haven was built to solve a deeply human problem: families struggling to care for aging
loved ones safely, compassionately, and consistently. Many adult children face exhaustion, guilt,
and worry as they try to balance work, family, and caregiving often without the time, training, or
resources to meet their parents’ growing physical and emotional needs.

Golden Haven exists to give those families peace of mind and seniors a dignified, engaging place
to live. It provides 24/7 assisted living and memory care in a warm, home-like environment,
combining professional medical oversight with personal connection. The goal is to replace the
stress and isolation of home caregiving or impersonal corporate facilities with trust, comfort, and
meaningful daily life.

Golden Haven was built to restore dignity to aging, relieve families of constant worry, and create a
true haven where seniors can thrive and families feel confident their loved ones are genuinely
cared for.



What We Do

Golden Haven provides compassionate, personalized senior living and
memory care services. It offers a safe, comfortable environment where
older adults receive professional support tailored to their physical,
emotional, and cognitive needs.

Who We Serve

The business serves seniors; particularly those requiring assistance with
daily living or specialized memory care, and their families seeking peace
of mind and reliable, high-quality care.

The Problem We Solve

Golden Haven addresses the growing challenges families face when
caring for aging loved ones: caregiver burnout, inconsistent home care,
safety risks such as falls or wandering, and the emotional strain of
managing complex health needs.

Our Roles

Our core offerings include 24/7 professional care, memory care
expertise, move-in support, enrichment outings, and assistance with
daily tasks like online ordering and personal activities. These services
are delivered in a home-like setting designed to promote dignity,
comfort, and engagement. in technology, science, and research

How We Continue to Serve

Golden Haven generates revenue through tiered pricing plans for
assisted living and memory care accommodations, supplemented by
optional add-on services such as personalized wellness programs or
specialized support packages.

Our Biggest Goals

e Provide consistently safe, compassionate, and personalized care so
every resident feels valued, respected, and truly at home.

e Support families with clear communication, transparency, and
peace of mind, reducing the stress and uncertainty that often come
with caregiving.

e Grow our resident community in a way that preserves a warm,
family-like atmosphere, ensuring every individual receives
meaningful attention and connection.

e Continuously enhance memory-care practices and enrichment
programs so residents stay engaged, supported, and able to enjoy
a higher quality of life.

Golden Haven exists to help seniors thrive and to give families
confidence, comfort, and relief knowing their loved one is genuinely
cared for.




Buisness Description
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Golden Haven'’s market share is steadily rising each quarter, showing strong momentum and
growing trust from families in the community. Similarly sized facilities are improving more slowly,
while smaller facilities show only modest growth and remain well behind. Overall, Golden Haven is
emerging as the clear leader in its segment, outperforming both peer and smaller competitors.

Our Story & Purpose

Golden Haven was founded on a simple but profound belief: that senior living should feel less like a facility
and more like a family. We provide premium assisted living and specialized memory care for those
navigating the complexities of aging and cognitive decline. Our community is more than a residence; itis a
sanctuary where professional medical excellence meets the warmth of a boutique home, ensuring that
every individual continues to live with dignity, joy, and purpose.

The Challenges Families Face

Golden Haven was founded on a simple but profound belief: that senior living should feel less like a facility
and more like a family. We provide premium assisted living and specialized memory care for those
navigating the complexities of aging and cognitive decline. Our community is more than a residence; itis a
sanctuary where professional medical excellence meets the warmth of a boutique home, ensuring that
every individual continues to live with dignity, joy, and purpose.



The "Golden” Solution

Golden Haven is designed to be the total-relief partner families have been searching for. Our solution is
comprehensive: we assume the full physical, logistical, and emotional weight of caregiving so that you can
return to being a daughter, son, or spouse again. From expert clinical supervision and medication
management to cognitive engagement and mobility support, we provide a structured, safe environment
that replaces family anxiety with absolute peace of mind.

How We Opperate: The Boutique Difference

Our operational philosophy is rooted in high-touch, relationship-driven care. Unlike standard institutional
facilities, we intentionally maintain lower staff-to-resident ratios, ensuring that our caregivers truly know
each resident’s unique life story and daily preferences. We operate with radical transparency, providing
families with dedicated liaisons and digital updates so they remain connected to their loved ones
regardless of distance. By managing every logistical detail—from move-in coordination and medical
transportation to personal errands—we ensure that life at Golden Haven is seamless, secure, and centered
entirely on the well-being of our residents.






[Our Vision o

Golden Haven provides 24/7 assisted living and specialized
memory care to completely relieve the physical, emotional,
and logistical burdens on overwhelmed families, Qur
dedicated caregivers take over daily routines, medication
management, and safety monitoring, ensuring residents are
consistently safe and supported. By maintaining lower staff-
to-resident ratios in a warm, home-like environment, we
deliver highly personalized, relationship-driven care that
large corporate facilities cannot match. We also eliminate
time-draining stressors by coordinating all practical logistics,
including move-ins, transportation, medical appointments,
and supply ordering. Ultimately, through transparent
communication and dependable support, Golden Haven
replaces family stress and guilt with total peace of mind.
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[Missic:-n Statement o

The mission of Golden Haven is to provide compassionate,
professional assisted living and memory care that is deeply
rooted in dignity, respect, and meaningful human
connection. We are dedicated to delivering a personalized
care experience that honors each resident’s unique life story
while ensuring they are known, valued, and safe. By
maintaining lower staff-to-resident ratios and a warm, home-
like environment, we strive to replace family stress and guilt
with total peace of mind. OQur commitment to transparency,
relationship-driven care, and logistical support ensures that
every resident can live each day with dignity and purpose.
Ultimately, our mission is to serve as a dependable partner for
families, fostering an environment where compassion truly
meets quality care.
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Target Market & Customer Profile

= Chur primary customers arg not just the residents, but their adult children who serva as the

primary decision-makers and influancers.
Primary Resident

* Saniors aged 75-90 [avarage B3).

* |ndividuals requiring assistance with "Sctivities of Daily Living" (ADLs) like bathing, drassing,
of medication, as well as those with mikd-to-advanced cognitive decline
(DemantiafAlzheimer's).

& ‘Value safaty, routineg, and a sensa of "home” ovar an institutional clinical setting.

* The Family Decision-Maker [The "Influencer”):

* Typically a B0=a5=year-old daughter or son who is "the sandwich genaration’=balancing a
career and thair own children while managing their parent's declining health.

» Emational burnout, constant "crisis managemant,” and deep-seatad guilt about their
parant's safaty and loneliness.

Industry & Market Research

# The senlor living industry is entering a pericd of unprecedented demand, often referred to
as the “Silvar Teunarmnl.”

* The US Senior Living market is projected to reach owvar $164 billion by 2033, with a steacdy
annual growth rate of ~5.2%.

» "Tha Boutique Shift": Whila large corporate chains dominated tha 2010s, modarm families
are increasingly seaking "boutique” or "home-like" environments. Theare s a growing
rejection of cold, institutional facilities in favor of relationship=driven care models.

» Higher staff-to-resident ratios have become the gold standard for guality, as families are
becoming mora sawwy about chacking “care hours per resident” before signing contracts.



. Competitive Landscape

# In miost regions, Golden Haven competes with three main types of providers:

Atria

clinical protocols,

Weaknesses
Competitor Type | Example Companies | Strengths (Golden Haven's
Advantage)
High =taff tu !
Brookdale. Sunri Mezzive marketing 'lg .a mmu'l:rfr
Mational Chains raoncate, SunrEs, budgets, standardized | oo o ol CAME

and a cold, corporate
atmosphers.

Reglonal
Operatars

Sonida, Five Star

Middle-market pricing
and reglonal expertize.

Still operate on & high-
vialume madel;

regidents can become
*|ust a reom number.”

In-Home Care

Home Inztead, local
agensles

Allows the senior to
stay In thelr own
housze.

Often unreliable
[careghvers calling
cut), expensive for
247 eoverage, and

lacks social
engagement.

Thoughtfully Designed For Living Well

Every detail of Golden Haven’s layout was planned with resident safety,
comfort, and freedom in mind. Explore our Building floors and our
signature Garden Promenade Memory Care Wing,



Our First Floor Offerings

East Corridor

Entrance & Lobby fone:
Main entrance vestibule
Lobby [ Reception desk
Vizsitor zeating area
Administrative offices (Director, Assistant Director, etc.)
Public restrooms {Men / Women)
Central Connector;
MNurses’ station (central visibility)
Medication room (secured)
Physical therapy suite (PT gym + consult room)
Activities room
Storage rooms (distributed along corridor)

uth Wing

~50 resident rooms (each with exterior
window]
Elevator (mid-wing)
Stairwell (west end)
Utility closets /[ storage

North Wing

~B0 residant rooms (each with exterior
window)
Elenvator (mid-wing)
Stairwell (west and)
Utility closats [ storagea
Dining & Kitchen Complex (attached
south side):
Dinirg roam
Kitchen with prep, dishwashing, dry
storage, walk-in cooler/fraazer

Qutter West Wing

Securad dog mun
ADd-accessible walking paths
Banches and shade structures



= AI F ™
% ally
T E ] AL -
[ [Frr -
I I 1
i S 120 s
E T s
LR [ ] Y
(] [ = e | [
.—-:. . _-
.h
LRLTY CeREGTED
B2 1 B i
1
[t ] T |
[ [ ot L
i
LT TR |
b (L=
i nl rin

WEST

1st Floor - Assisted Living (H-Shape)




Our Double Suite - The ,f'lslperl










. Our Second Floor Offerings

West Corridor North Wing:
* Cinema (movie room) ~50 resident rooms (each
e Puzzle room/Library with balcony)
e Laundry room (staff use) Elevator (mid-wing)
e Storage rooms Stairwell (west end)
* The Cottonwood

Guest / staff bathroom

South Wing:
~50 resident rooms (each
with balcony)
Elevator (mid-wing)
Stairwell (west end)






2nd Floor — Assisted Living (H-Shape)
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Our Third Floor Offerings

Central Connector: North Wing:
Art studio (creative ~50 resident rooms (each

space) with balcony)
Laundry room (staff use) Elevator (mid-wing)
Storage rooms Stairwell (west end)

Guest [ staff bathroom
South Wing:
~50 resident rooms (each with
balcony)

Elevator (mid-wing)
Stairwell (west end)



Memory Care — Circular Garden Promenade

























A Summary:

The Problem Families Have:
Families searching for assisted living or memory care often feel
overwhelmed because they can no longer keep up with the growing
physical, emotional, and medical needs of their aging parents. They're
juggling work, children, and daily responsibilities while constantly
worrying about safety, falls, medication mistakes, loneliness, and whether
their loved one is truly okay when they’re not there. Many carry a heavy
sense of guilt torn between wanting to provide hands-on care and
knowing they no longer have the time, training, or energy to do it safely.
They've tried in-home caregivers, large corporate facilities, or managing
everything themselves, but these options often feel inconsistent,
impersonal, too expensive, or too exhausting to sustain. On top of the
emotional strain, families are burdened with practical tasks like moving
belongings, buying supplies, coordinating appointments, and arranging
transportation, all of which drain time, money, and mental bandwidth.
They worry their parent won't receive enough attention, won'’t be socially
engaged, or won't feel at home in a place that’s far away or understaffed.
Families want a care solution that not only keeps their loved one safe but
also removes the constant pressure of errands, transportation, and daily
oversight a need that is finally being addressed through services that
handle these responsibilities on their behalf.



A Summary:

The Golden Solution:

Golden Haven provides a complete, supportive solution for families who
can no longer meet the growing care needs of their aging parents. We
offer 24/7 professional assisted living and memory care with trained

caregivers, medication management, daily engagement, and a safe,
home-like environment that families can trust. To reduce stress, we assist
with moving belongings, coordinate transitions from home or hospital,
and provide monthly shopping outings so residents can get personal
items and necessities. For residents who cannot go out, we help them
order what they need online and ensure deliveries arrive directly to them.
Our lower staff-to-resident ratios, transparent pricing, and
relationship-driven approach give families peace of mind, knowing their
loved one is receiving consistent, compassionate care they cannot
provide on their own.



A Summary: Our Target Market:

Golden Haven's primary target market is the adult children of aging
parents, who are the true purchasers of assisted living and memory care
services. These decision-makers are typically 40 to 70 years old, live in
Cheyenne, Wyoming, or nearby states such as Colorado, Nebraska, South
Dakota, Montana, and Utah, and fall within the middle- to
upper-middle-income range that can support long-term care costs. They
are busy professionals balancing work, children, and caregiving
responsibilities, and they often feel overwhelmed, stressed, and unsure
how to keep their parents safe at home. They research extensively online
before calling, value transparency and trustworthy communication, and
prioritize facilities that offer safety, dignity, respect, clear pricing,
veteran-friendly policies, and a warm, home-like environment. What
matters most to them is reliable, compassionate care; strong
staff-to-resident ratios; true memory-care expertise; meaningful activities;
and support during the transition, including help with moving, supplies,
and appointments. Although the resident is the one receiving care, they
are not the purchasing decision-maker; howewver, their profile still shapes
the service model. Residents are typically 70 to 95 years old and require
assisted living or memory care due to dementia, mobility limitations, or
chronic health conditions. They value comfort, routine, social connection,
safety, and a calm, home-like setting. Families usually discover senior
living options through Google searches, hospital discharge planners,
primary care physicians, neurologists, placement agencies, social media,
online reviews, veteran organizations, community events, and local
adwvertising, which are the exact channels they turn to when they are
stressed and urgently seeking help. The Cheyenne region includes more
than 16,000 seniors, with 2,000-3,000 needing assisted living or memaory
care and 300-500 families actively seeking placement each year. Existing
facilities frequently have waitlists, and many families relocate parents
from Colorado due to Wyoming's lower costs. With caregiver burnout
rising nationwide and demand consistently exceeding supply, Golden
Hawven requires only 80-90 residents to remain full, less than 5% of the
local senior population making this a strong, sustainable, and clearly
defined target market.



sl Our Direct Competition:
Golden Haven operates in a competitive assisted living and memaory care
miarket that includes several established facilities in Cheyenne as well as
indirect alternatives such as in-home care agencies and family caregivers.
Direct competitors include Pointe Frontier Retirement Community,
Edgewood Sierra Hills, Aspen Wind Assisted Living, Primrose Retirement
Community, and Cheyenne Healthcare Center. These facilities benefit
from strong reputations, referral networks, and in some cases dedicated
memory care units, but many share common weaknesses: higher
staff-to-resident ratios, long waitlists, hidden fees, limited
dementia-specific programming, and a more corporate or clinical
atmosphere that families often find impersonal. Pointe Frontier and
Edgewood offer assisted living but struggle with personalzation and
staffing consistency; Aspen Wind provides basic care but lacks amenities
and dementia support; Primrose offers strong memory care but at
significantly higher pricing and with limited availability; and Cheyenne
Healthcare Center provides a nursing-home-style environment that is
often full and not home-like. Indirect competitors such as Cornerstone
Caregiving, Village Caregiving, Visiting Angels, and Home Instead appeal
to families who want their loved one to remain at home, but these
services are expensive for high-needs seniors, lack 247 supervision, and
cannot provide consistent staffing or meaningful social engagement.
Adult day programs offer only daytime support, and family caregivers—
often adult children—frequently experience burnout, guilt, and safety
concerns as they try to manage care alone. Golden Haven differentiates
itself by addressing the gaps that frustrate families across all competitor
types. Our lower staff-to-resident ratios allow for more personalized,
attentive, and relationship-driven care than larger corporate facilities. We
offer transparent pricing with no hidden fees, veteran-connected
discounts, and a warm, home-like environment that feels safe and familiar
rather than institutional. Unlike mary com petitors, Golden Haven
provides assisted relocation support for families moving parents from
nearby states optional enrichiment ocutings that help residents stay active
and engaged, and personalized care plans that adapt to each resident's
needs—including gentle redirection and trust-based approaches for
residents who refuse care. As a locally owned community, decisions are
made by people who lve in and understand the region, giving families a
level of accessibility and accountability that corporate chains cannot
match. Together, these advantages position Golden Haven as a uniquely
compassionate, transparent, and resident-centered alternative in a
miarket where families often feel underserved, overwhelmed, and
uncertain about the quality of care their loved one will receive.



A Summary:

Revenue Streams:

Golden Haven's revenus model is built on stable, recurring monthly
income supported by diversified service-based revenue streams that
reflect the needs of assisted living and memaory care residents. The
primary source of revenue is monthly rent for assisted living and memory
care suites, which includes housing, meals, utilities, and basic
personal-care support. Memory care units generate higher revenus due to
the specialized staffing, secure environment, and dementia-focused
programming reqguired to support residents with cognitive decline.
Additional revenue comes from tiered care-level packages that account
for increased assistance with mobility, medication management,
incontinence care, behavioral support, and other indvidualized needs.
Golden Haven also offers optional services—such as transportation, salon
and grooming services, guest meals, private outings, and therapy
partnerships—that provide supplemental income while enhancing
resident experience. Short-term respite stays create another valuable
revenue stream by filling temporary vacancies at higher daily rates and
attracting families who may later transition to long-term residency.
Mowe-in fees help offset administrative and room-preparation costs, while
veteran-connectad discounts and community partnerships support
higher occupancy, which is the single greatest driver of total revenue.
Together, these revenue streams create a predictable, resilient financial
structure that supports high-quality care, maintains operational stability,
and allows Golden Haven to reinvest in staffing, programming, and facility
improvements over time.



ASummary: Marketing Activities:

Golden Haven's marketing activities are strategically designed to reach
family caregivers at the exact moment they begin searching for assisted
living or memory care, using a coordinated blend of digital visibility,
professional referral networks, and community-based outreach. Our
digital strategy centers on a high-guality, search-optimized website that

clearly communicates our services, transparent pricing, care philosophy,
and veteran-connected benefits, supported by ongoing SEQ efforts to

rank for high-intent search terms such as “assisted living Cheyenne,"

“memary care near me,” and “dementia care Wyoming." We maintain
active, well-managed profiles on major senior-care referral platforms—

including A Place for Mom, Caring.com, and Google Business—because

research shows that most families begin their search online and rely
heavily on reviews, photos, and virtual tours to evaluate options. Golden
Hawven also invests in targeted social media marketing on Facebook and
Instagram, showcasing resident activities, family testimonials, staff
introductions, and educational content that addresses common caregiver
concerns such as safety, dementia behaviors, and the emational
challenges of transitioning a loved one into care.

Offline, we build strong referral pipelines by partnering with
hospitals, rehabilitation centers, discharge planners, hame-health
agencies, hospice providers, and veteran organizations, ensuring
that professionals who regularly encounter overwhelmed families

understand Golden Haven's unique strengths. Our
cammunity-based marketing includes hosting caregiver workshops,
dementia-education seminars, open-house tours, and support
graups that position Golden Haven as a trusted resource lang
before a family is ready to move a parent. We also participate in
senlor falrs, chamber of commerce events, and veteran-focused
gatherings to strengthen brand recognition and reinforce our
commitment to serving the region. Across all marketing channels,
Golden Haven emphasizes transparency—clear pricing, honast
cammunication, and realistic expectations—because families
consistantly report frustration with hidden fees and Inconsistent
care at competing facillties. By combining digital reach,
professional referrals, community engagement, and educational
outreach, Golden Haven ensures that families not only discover us
easily but alsa feel iInformed, supported, and confident In choosing
a warm, relationship-driven environment for their loved one.



A Summary: Expenses

Golden Haven's expanse structure reflects the camprehensive operational,
regulatory, and clinical reguirernents of delivering high-gquality assisted living and
Marmary care within a licensed residential care envilonment. The largest and most

eritical expense category is labar, which includes competitive wages, payroll

taxed, benefits, insurance, and angoing professional develapment Tor a
multidisciplinary team of caregivers, medication aides, CHAs, activity
coordinatars, culinary staff, housekesping, rmaintenance parsonnel,
adrministrative leadership, and compliance officers. Because Golden Haven
intentionally maintaing lewer staff-to-resident ratios than industry narms, Labar
expenses represent a substantial but strategically essential investrent in
resident safety, regulatory compliance, and the relationship-driven care model
that differentiates the comrmunity frarm corporate competitors. Facility-related
expenses form the second major cost category and include mortgage or lease
abligations, utilities (slectricity, gas, water, internet, and telecammunications),
praperty insurance, liability insurance, property taxed, landscaping, Snow
remaval, waste management, and routine as well as preventive maintenances.

Additional Facility casts include state-rmandated safety systems sueh as fire

suppredgion, alarm manitoring, emergency call systems, generatar maintenance,
and ADA accessibility compliance. These expenses ensure the building rermaing
sale, eperational, and fully compliant with Wyoming Departrment of Health
regulations. Operational expenses entompass the day-te-day costs required Lo
support resident care and househald functioning. These include foad service
aperations (ingredients, kitchen supplies, dietary acearnmodations), redical and
persanal care supplies, incantinence products, cleaning and sanitation materials,
laundry services, transpartation fuel and vehicle maintenance, activity and
enfichmant rmaterials, and wehnolagy systems used for electranic health records,
medication administration, staff scheduling, and family commaunication. These
variable casts fluctuate based on accupancy levels and acuity of resident nesds.
Markating and administrative expenses support Golden Haven's vizibility,
compliance, and business infrastructure, Thess include digital advertising, SEO
sarvices, website hosting and maintenance, referral platferm fees, printed
materials, community outreach events, and professional partnerships.
Administrative costs inelude licensing and renewal fees, background checks, stalf
certifications, lagal counsel, accounting services, saftware subseriptions, and
insurance policies, A dedicated cantingency reserns is maintained to address
unexpected repairs, emergency equipment replacerment, or unplanned
resident-care needs, ensuring operational continuity. Together, these expense
categories farm a comprehensive and strategically managed cast structure that
dupports Golden Haver's mission of delivering safe, transparent, and
relationahip-centersd care. By investing in staffing quality, regulatery compliance,
facility safety, and operational excellencs, Golden Haven rmaintains a sustainable
financial madel while previding an exceptional resident experience that stands
apart frarm larger, more impersonal senior-care praviders.



A Summary: Team & Key Roles:

Golden Haven's team is built around a leadership structure and staffing
model designed to deliver consistent, relationship-driven care while
maintaining regulatory compliance and operational excellence. At the
core of the organization is the Executive Director, who owversees all daily
operations, ensures state licensing compliance, manages budgets, leads
staff development, and serves as the primary point of contact for families
and community partners. Supporting this role is the Director of NMursing
aor Wellness Coordinator, who supervises all clinical care, medication
management, care plans, staff training, and coordination with physicians,
therapists, and hospice providers. The Care Team—composed of certified
caregivers and medication aides—provides hands-on support with
activities of daily living, dementia-informed care, redirection techniques,
and personalized engagement, making them the heart of resident
experience. A dedicated Activities Coordinator designs and leads
enrichment programming, outings, social events, and cognitive-support
activities that help residents stay active, connected, and emationally
supported. The Culinary Manager oversees meal planning, dietary
accommodations, kitchen operations, and food safety standards, while
Housekeeping and Maintenance staff ensure a clean, safe, and home-like
environment that meets state regulations and family expectations.
Administrative support roles handle admissions, billing, scheduling,
communication, and family coordination, ensuring smooth operations
and responsive service. Together, this multidisciplinary team creates a
compassionate, stable, and highly accountable care environment where
residents receive individualized attention and families feel confident in
the quality, safety, and consistency of their loved one's daily care.



A Summary: MileStones:

Golden Haven has established a clear set of milestones to guide
development, ensure regulatory compliance, and support long-term
operational success. The first milastone is securing the propearty and

completing all required state licensing steps, including safaty
inspections, fire-suppression approvals, and assisted living
certification through the Wyoming Department of Health. Following
licensure, Golden Haven will finalize interior renovations to create a
warm, home-like environmeant, install security and monitoring
systams, and furnish resident suites and common areas. A major
milestone is the recruitment and aonboarding of the core leadership
team—including the Executive Director, Wellness Coardinator, and
Care Team Leads—followed by comprehensive staff training in
dementia care, emeargancy proceduras, and relationship-based
carggiving. Once staffing is established, Golden Haven will launch its
marketing campaign, build referral partnarships with hospitals and
rehabilitation centers, and host community open houses ta introduce
the facility to lecal families. The naxt milestone is achigving initial
pcoupancy targets, beginning with 25-30% occupancy within the first
B0 days and reaching 70-80% occupancy by the end of the first year.
Additional milestones include implemanting electronic
care-managemeant systems, launching veteran-connected programs,
expanding enrichment activities, and astablishing a family advisary
council to support ongoing quality improvemeant. Over time, Golden
Haven aims to streangthen its reputation as a trusted, lecally owned
care community, achieve full occupancy, and reinvest in facility
enhancements, statf development, and expanded memaory-care
programming. These milestonas provide a structured roadmap that
gnsuras Golden Haven grows responsibly, maintains high standards of
care, and builds long-term stability in the Cheyenne senior-care
miarket.



TAHNSPARFHT PRICING

What We Offer & What It

Costs

Mo hidden fess. Mo surprises. Golden Haven belisves families deserve clear,

honest pricing so you can make confident decisions for your loved ans
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OUR LEADERSHIP

Meet the Hearts Behind the

Care

Our dedicated team brings decades of experience in senior care, nursing,

and memory care — and a genuine love for the people we serve.

Robert Chen
EXECUTIVE DIRECTOR
Licensed administrator with 18 years
averseeing award-winning assisted
living communities throughout
Wyoming and Colorado.

- MEMORY CARE

LEADERSHIP & ADMINISTRATION

Eleanor Haves, RN
DIRECTOR OF NURSING
20 years in geriatric care, certified in
dementia care management and
palliative support. Oversees all clinical

operations.

David Morales

MEMORY CARE C

MATOR

Specialized in Alzheimer's & dementia care with certification from the National Dementia
Care Institute. Leads all memory care programming.

—— MNURSING STAFF

Jennifer Marsh, R

REGISTERED NURSE

Skilled in geriatric assessments,
wound care, and medication
management with a compassionate
bedside manner.

Brian Torres, LNVN

TIONAL NURSE

LICEN

Experienced in chronic disease
management and coordinating care
with physicians and therapists.

. (307) 555-0108

btorres@goldenhaven.care

Nartalie Webb, MSW

ZIAL SERVICES DIRECTOR

Expert in care transitions, family
counseling and connecting residents
with community resources and
benefits programs.

i

nwebbg
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Patricia Lena, MSW

SOCIAL SERVICES DIRECTO

Specialized in elder advocacy, crisis
intervention, and long-term care

coordination for complex family
situations.

¢, (307) 555-0104

3 lena

@goldenhaven.care

Sofia Reves

MEMORY CAR

DINATOR ASSISTANT

Traireed in sensory therapy and structured dementia programming, supporting daily care
planning and family communication.

Angela Kim, RN
REGISTERED MURSE
Specialty in dementia-related
behavioral support and palliative care
far residents with complex needs.

4, (307) 555-0109
skim@goldenhaven.cars

Marcus Owens,

LICENSED VOCATIC

Focused on resident safety, fall
prevention programs, and 24-hour
weliness monitoring.

L, (307) 555-010

m.owens@goldenhaven.cane



CAREGIVING TEAM — QMAP CERTIFIED

™

Rosa Alvarez
CAREGIVER - QMAP

Warm, dedicated caregiver with 8
years of memory care and assisted
living experience.
%, (307) s55-0m2
= ralvarez@goldenhaven.care

e

William Brooks
CAREGIVER - GMAP
Gentle and relisble caregiver with a
background in hospice support and
end-of-life comfort care.

A, (307) 555-0116
= wbrooks@goldenhaven.care

Diana Luz, RN
REGISTERED NURSE

Brings 14 years of long-term care
nursing with certification in infection
control and quality assurance.

L, (307) 555-01

[ dluz@goldenhaven.care

Tyrone Jackson
CAREGIVER - QMAP
Known for his patience and humor,
Tyrone builds genuine bonds with
every resident he cares for.

4, (307) 558-0113
tjackson@goldenhavencare

Maria Herrera
CAREGIVER - GMAP
Dedicated to enriching resident
routines with intentional engagement

and ohysi d L

&, (307) 555-017
= mherrera@goldenhaven.care

Linh Nguven

CAREGIVER - QMAP
Bilingual caregiver specializing in
culturally sensitive care and comfort-
focused daily assistance.

. (307) 555-0114.
Lnguyeng@goldenhaven care

€

Keisha Foster
CAREGIVER - QMAP
Committed to holistic resident
wellness — supporting not just
physical needs, but emationsl and
social well-being,

L, (207) 555-0118
ktoster@goldenhaven.care

Carmen Perez

CAREGIVER - GMAP

Experienced in ADL support,
behavioral redirection, and dignity-
focused personal care routines.

L, (307) 855-015
=] ¢ perez @goldenhaven.care

James Park

CAREGIVER * QMAP

Brings calm, structure, and warmth to
every shift, especially skilled in
supporting residents with
sundowning.

X, (307) 555-0119
= | park@goidenhaven.care




Elisa Vega

CAREGIVER - QMAP

Beloved by residents for her cheerful
presence and attentivenass to
individual preferences and comfort.

4, (307) 555-0120
4 evega@goldenhaven.care

—— ACTIVITIES & ENRICHMENT

Omar Cruz
CAREGIVER - GMAP

Strong background in post-acute
recovery support and maobility
assistance programs.

&, (307) 555-0121
o.cruzi@geldenhaven.care

Grace Wilson
ACTIVITIES DIRECTOR

Designs vibrant daily programming — arts, music, gardening, and seasonal celebrations to
uplift every resident.

R, (307) 555-0124

gwilson@goldenhavencare

= CONCIERGE TEAM

Amanda Lee

CONCIERGE
First point of welcome for all families
and visitors — coordinating
appaintments, tours, and resident
requests with warmth.

R, (307) 555-0126

alegggoldenhavencare

— CULINARY

Daniel Brown
CONCIERGE

Ensures seamless daily operations for
residents and families, from
transpartation to scheduling family
events.

R, (307) 555-0127

d.brownggoldenhaven.care

Chef Carlos Gurierrez
KITCHEN DIRECTOR

Trained chef with 20 years of culinary experienca, specializing in therapeutic, diet-
accommodating menus that nourish, heal, and delight residents every day.

A, (307) 555-0130

=] ¢.gutisrrez@poldenhaven.care

Tamara Singh

CAREGIVER - QMAP
Compassionate and detail-oriented

caregiver known for building trust
quickly with new residents.

L, (307) 555-0122
4 tsingh@goldenhaven.care

Felix Diaz
CAREGIVER - QMAP
Enthusiastic advocate for resident
independence and dignity, with
training in therapeutic
communication.

4, (307) 5858-0123
= 1Az, g:gelder\.have:\.u:aue

Marte Rivera

ACTIVITIES DIRECTOR

Specializes in cognitively stimulating group programs and intergenerational events that
bring joy and connection.

4, (307) 555-0125

nrivera@goldenhaven.care

Isabelle James
COMNCIERGE
Handles resident amenity requests
and family communications with
professionalism and genuine care.

L, (307) 555-0128
ijames@goldenhaven.core

Kevin Moya
CONCIERGE
Dedicated to creating a resort-like
experience, anticipating needs before
residents and families even ask.

4, (307) 555-0129
kmoeya@goldenhaven.care

Noah Vasquez

S0US CHEF

Culinary-trained sous chef who brings creativity and warmth to avery meal. Noah

specializes in comfort food with nutritional precision, crafting dishes residents look

R, (307) 555-0131
MVasquez, gﬂgo'd enhavencara

forward to daily.
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